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Abstract 

After doing so much of research many things can be noticed. There are lots of online platforms 

those help you to find job and internships. These platforms have come up with opportunities for 

job seekers and to have their cup of tea. Triegde is one of them and to reach potential customer of 

their services Triegde use different marketing strategies to obtain their goals. Some of their 

marketing strategies like search engine optimization, internet marketing, direct selling, social 

media marketing and some others also. 

This study helps to explain their marketing strategies and its impact on customer perception. 

Marketing strategy like SEO, direct selling, and Social media help Triegde to build strong position 

in customer mind. All these marketing technique and strategies make good perception regarding 

Triedge brand in customer mind. Use of appropriate marketing strategies help Triegde to gain 

competitive edge. 

Keywords:   job seekers, customer, internet marketing, marketing strategies  

Introduction 

Marketing plan affects all the others, coordinating your activities is critical to eliminating 

interference and maximizing your profits. A marketing strategy looks at all the areas of your selling 

activities and helps each one support the next, making sure all of your departments are aware of 

what each is doing. Understanding how to create an integrated marketing strategy will help you 

make better individual decisions regarding specific marketing tactics. 

Marketing strategy 

A marketing strategy refers to a business's overall game plan for reaching prospective consumers 

and turning them into customers of the products or services the business provides. A marketing 

strategy contains the company’s value proposition, key brand messaging, data on target customer 

demographics, and other high-level elements. 
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Advantage: 

• Promotes Your Business to a Target Audience 

• Helps You Understand Your Customers. 

•  Helps Brand Your Business. 

Disadvantage: 

• Costs of Marketing 

• Time and Effort May Not Yield a Return 

Types of Marketing Strategies 

You might need more than one business marketing strategy to keep your business growing. 

Different market strategy can be used to target different audience at different stages. In this article, 

you will learn about the different types of marketing strategies. 

1) Business-to-consumer strategies: B2C market strategy is for those companies which market 

their products directly to consumers. 

2) Employee marketing strategies: The strategy of this marketing type is to overtake its employees 

as potential customers and brand ambassadors. We all know that companies provide employee 

discounts as a part of their deal. 

3) Business to Business strategies: Business-to-business marketing takes place when a business 

markets its products and services to another business. 

4) Direct selling: There are few products which can be sold by meeting your customers face-to-

face and providing them a demonstration of your products. For example, if you selling a product 

used at home. You can call a group of customers in one person’s home and can provide a 

demonstration about how that product works. 

5) Internet Marketing: Internet marketing includes various marketing from social media, blogs, 

email, vlogs to landing pages. 
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6) Paid media advertising: Paid media advertising is the best solution to grow your business fast. 

Obviously, you will have to liquidate capital to get results. But there is Return of investment on 

every penny you spent. Followings are the types of paid media advertising. 

7) Social Media Marketing: Businesses make the use of social media platforms to share value-rich 

content and directing traffic to their websites and landing pages, thereby, improving brand 

awareness and multiplying customers. social media marketing strategy works better if you know 

how to use hashtag, links, images, and videos to increase engagement. 

8) Content Marketing: This type of strategy involves sharing the content that you write of your 

blog or landing pages to social media platforms. It is one of the effective marketing strategies 

because it gets organic traffic to your blog and convert visitors into loyal followers. You need to 

upload value-rich data constantly to keep your followers. Therefore, you should plan your content 

months in advance. 

COMPANY’S PROFILE 

With a foundation of over 15 years of extensive talent search and acquisition experience, the team 

at TriEdge has devoted itself to providing new entrants into the job markets and experienced 

professionals with attributes that will give them an edge. In a fiercely competitive corporate 

environment, the thin line between success and disappointment is composed of the minutest errors 

– minor yet significant shortcomings. Inexperienced individuals are often oblivious to the finer 

nuances of employability that can make or break their potentially glorious future. The services 

offered by Triedge such as resume writing, its skilling interventions amongst many others are thus 

indispensably significant – they prepare and equip talented individuals to find and occupy their 

niche in this challenging business world. Our senior management and experienced staff have 

collaborated to pool in their corporate experience and technical knowledge vis-à-vis talent search 

and acquisition in the industry to evolve services that cater to the needs of the modern business 

employer and employee. Our multiple delivery formats - remote and face-to-face help facilitate a 

seamless, flexible, and impactful experience. The Objective: To create a dynamic and symbiotic 

relationship between the individual and the corporate. Services offered: Fresher Jobs, InternEdge 

- Internships & Projects, Resume Edge - Resume Writing Services 
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Literature Review 

Mohammad Yousef Abuhashesh,T. (2014). In this author discuss about the involvement of small 

business on social media. In this research paper he discusses about important of social media 

integration in the contemporary global business environment, what all the challenges they face? 

what all problems incurred etc. Social media integration is not only the focus on the technology 

investment of the organization but also provide the consumers with a higher level of involvement 

in the consumption process. It’s not only to save time, but to reach more customers and promote a 

consistent, trustworthy brand. 

 Ravneet Singh Bhandari, Ajay Bansal,T.(2018). This in paper authors discussed about impact of 

SOE.  many marketing variables getting affected by search engine optimization. Variables like 

market share, brand loyalty, brand recognition, product price, product information, brand image, 

brand awareness, consumer online behavior, and user reviews are few of them. In this study, the 

authors have attempted to comprehend and understand empirically, the impact of search engine 

optimization on various marketing variables identified (after the study) as market share and brand 

equity as the most prominent ones and product awareness, purchase persuasion and consumer 

insights the other important ones. 

Research Methodology 

This chapter describes about the methodology used; the data collected from the secondary sources. 

After the detailed study, an attempt has been made to present comprehensive research on marketing 

strategies of Triedge brand. 

Research Design 

This is a descriptive study. For present study, a related sample of population was selected based 

on convenience. The data for this research project is collected through secondary data. While doing 

the project Descriptive mode of research design was taken as source of research design. 

Descriptive Research 

Descriptive research is a methodology that is not exclusive to market researchers but one that can 

be applied to variety of research methods used in healthcare, psychology, and education. At its 

core, descriptive research seeks to describe the characteristics or behavior of an audience. 
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Research Period 

Research was done only for twelve days. 

Objectives of the Study 

⦁ To study marketing strategy of Triedge Brand. 

⦁ To understand customer perception towards the Brand. 

Data Analysis and Interpretation 

Use of search engine by triedge 

Triedge use search engine to reach and find their customer. Company trying to use SE at its optimal 

level to get maximum market reach. Search engines play key role in online business or firms. SE 

is a search engine. it is a website through which users can search internet content. To do this, users 

enter the desired search term into the search field. The search engine then looks through its index 

for relevant websites and displays them in the form of a list.    

Search engine help Triedge in business activities:  

Reach to colleges and institution. It helps gather information about colleges and institutions. Its 

help to connect with employers and by firms. 

Direct selling is selling technique used by Triedge: 

Triedge directly communicate with their customer like they directly contact with colleges and 

institution to register with them. They contact directly with employers and company to fulfil their 

vacancy in organization. 

Direct selling help Triedge in business activities: 

Opportunity to communicate completely. Tailored made demonstration and consultation in a 

friendly environment. Direct contact with the seller. Guarantee and after sales service. 

Internet marketing use by Triedge: 

As we know Triedge is online business those come under or related to internet business. In all 

internet business internet marketing playing important role. Internet marketing is the strategies 
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used to market products and services online and through other digital means. These can include a 

variety of online platforms, tools, and content delivery systems, such as: Website content and 

design. Email marketing. Social media. 

Internet marketing technique used by Triedge  

Search Engine Optimization (SEO), Search Engine Marketing (SEM), Pay per Click or Pay Per 

Call (PPC), Content Marketing, Social media marketing, Email marketing. 

Social Media Marketing play important role for triedge 

Social media is one of the important parts of our life. This gives business option to do social media 

marketing. Social media marketing plays important part of Triedge in this Covid 19 situation. 

Social media platform helps to reach stakeholder. 

Social Media today argue that the purpose of social media marketing is to build a brand and 

increase a brand's visibility, through building relationships and communicating with potential 

customers. 

Social media ways to connect with people used by Triedge: 

Facebook, Instagram, LinkedIn, Internshala, Telegram etc. 

Customer perception 

All these marketing strategies used by triedge is helping to build concrete image of Triedge and 

its brand in the mind of customer. Marketing Strategy like social media marketing, internet 

marketing and direct selling. Help to position brand in the mind to customers. In marketing, 

'customer perception' refers to customers' awareness, their impressions, and their opinions about 

your business, products, and brand. Customer perception is shaped by multiple variables, including 

direct and indirect interactions with your offerings. Triedge brand make good perception in the 

mind of the customer with the help of their services and marketing techniques. These all help 

Triedge to make good product value in the minds to customers. 
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FINDINGS 

While doing this research there are many things to understand. We find some result of this study. 

Use to marketing strategy and also use them to position our product in customer’s mind. This study 

also finds out how marketing strategies change customer perception. Some of the finding are: -  

1. Search engine plays key role in these types of platform. Its help to reach potential customer of 

our business. It is use as source of information of business, first source to connect with customer 

through websites. 

2. Social media marketing is popular now days. It is medium to connect with people and customer 

of your business. Many social media platforms are there like Facebook, Instagram, Linked, 

Internshala, Telegram etc. 

3. Internet marketing used by Triegde are Search Engine Optimization (SEO), Search Engine 

Marketing (SEM), Pay per Click or Pay Per Call (PPC), Content Marketing, Social media 

marketing, Email marketing, Influencer marketing, Affiliate Marketing. 

4. Direct selling is technique used by Triegde to communicate with customer about their product 

and services. 

 After doing so much of research many things can be noticed. There are lots of online platforms 

those help you to find job and internships. These platforms have come up with opportunities for 

job seekers and to have their cup of tea. Triegde is one of them and to reach potential customer of 

their services Triegde use different marketing strategies to obtain their goals. Some of their 

marketing strategies like search engine optimization, internet marketing, direct selling, social 

media marketing and some others also.     
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